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�;�P�T�L�Z���/�P�N�O�L�Y���,�K�\�J�H�[�P�V�U���O�H�Z���H���Ä�M�[�`��
�`�L�H�Y���O�L�Y�P�[�H�N�L���V�M���H�U�H�S�`�Z�P�U�N���[�O�L���[�Y�L�U�K�Z��
�P�U���^�V�Y�S�K�^�P�K�L���O�P�N�O�L�Y���L�K�\�J�H�[�P�V�U����

WHY 
SUBSCRIBE  
TO THE 
DATAPOINTS

Our award-winning journalism 
now sits alongside our data 
expertise, where data from our 
rankings, supplemented by 
extensive additional insight, 
provides a unique understanding 
of how universities are 
responding to the greatest 
challenges of society.  

�6�\�Y���[�O�Y�L�L���Y�H�U�R�P�U�N�Z���Z�L�Y�P�L�Z���¶���[�O�L��
�>�V�Y�S�K���<�U�P�]�L�Y�Z�P�[�`���9�H�U�R�P�U�N�Z�����^�O�P�J�O��
�M�V�J�\�Z���V�U���Y�L�Z�L�H�Y�J�O���P�U�[�L�U�Z�P�]�L��
�P�U�Z�[�P�[�\�[�P�V�U�Z�����[�O�L���;�L�H�J�O�P�U�N���9�H�U�R�P�U�N�Z��
�[�O�H�[���L�_�W�S�V�Y�L���Z�[�\�K�L�U�[���L�U�N�H�N�L�T�L�U�[��
�^�P�[�O���S�L�H�Y�U�P�U�N�����H�U�K���[�O�L���0�T�W�H�J�[��
�9�H�U�R�P�U�N�Z���[�O�H�[���\�U�P�X�\�L�S�`���L�_�W�S�V�Y�L��
�O�V�^���\�U�P�]�L�Y�Z�P�[�P�L�Z���H�Y�L���Y�L�Z�W�V�U�K�P�U�N���[�V��
�[�O�L���<�5���:�\�Z�[�H�P�U�H�I�S�L���+�L�]�L�S�V�W�T�L�U�[��
�.�V�H�S�Z�����W�Y�V�]�P�K�L���H���O�\�N�L���H�U�K��
�L�_�W�S�V�Y�H�I�S�L���N�S�V�I�H�S���K�H�[�H�Z�L�[��

���;�O�P�Z���K�H�[�H���S�V�V�R�Z���H�[���V�]�L�Y��������������
�P�U�Z�[�P�[�\�[�P�V�U�Z���M�Y�V�T���T�V�Y�L���[�O�H�U��� ����
�J�V�\�U�[�Y�P�L�Z�����:�\�W�W�V�Y�[�L�K���I�`���L�_�[�L�U�Z�P�]�L��
�U�\�T�L�Y�P�J���H�U�K���I�P�I�S�P�V�T�L�[�Y�P�J���K�H�[�H��
�[�O�P�Z���U�V�^���H�S�Z�V���P�U�J�S�\�K�L�Z���V�]�L�Y��
�����������������W�P�L�J�L�Z���V�M���K�P�Y�L�J�[���L�]�P�K�L�U�J�L��
�V�M���\�U�P�]�L�Y�Z�P�[�`���H�J�[�P�]�P�[�P�L�Z�����(�S�S���V�M��
this is gathered in a consistent 
�H�U�K���L�\�L�J�[�P�]�L���^�H�`���[�O�Y�V�\�N�O���V�\�Y��
�T�\�S�[�P�U�H�[�P�V�U�H�S���[�L�H�T���V�M���K�H�[�H���L�K�P�[�V�Y�Z����
ensuring that it is consistent  
�H�U�K���Y�L�S�L�]�H�U�[��
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Duncan Ross
Chief Data Officer 
- THE

�6�\�Y���[�O�Y�L�L���Y�H�U�R�P�U�N�Z���Z�L�Y�P�L�Z�� 
�¶���[�O�L���>�V�Y�S�K���<�U�P�]�L�Y�Z�P�[�`��
�9�H�U�R�P�U�N�Z�����^�O�P�J�O���M�V�J�\�Z���V�U��
research intensive institutions, 
�[�O�L���;�L�H�J�O�P�U�N���9�H�U�R�P�U�N�Z���[�O�H�[��
�L�_�W�S�V�Y�L���Z�[�\�K�L�U�[���L�U�N�H�N�L�T�L�U�[��
�^�P�[�O���S�L�H�Y�U�P�U�N�����H�U�K���[�O�L���0�T�W�H�J�[��
�9�H�U�R�P�U�N�Z���[�O�H�[���\�U�P�X�\�L�S�`��
�L�_�W�S�V�Y�L���O�V�^���\�U�P�]�L�Y�Z�P�[�P�L�Z���H�Y�L��
�Y�L�Z�W�V�U�K�P�U�N���[�V���[�O�L���<�5��
�:�\�Z�[�H�P�U�H�I�S�L���+�L�]�L�S�V�W�T�L�U�[��
�.�V�H�S�Z�����W�Y�V�]�P�K�L���H���O�\�N�L���H�U�K��
�L�_�W�S�V�Y�H�I�S�L���N�S�V�I�H�S���K�H�[�H�Z�L�[��

�/�P�N�O�L�Y���,�K�\�J�H�[�P�V�U���0�U�Z�[�P�[�\�[�P�V�U�Z��
�J�H�U���\�Z�L���[�O�P�Z���J�V�T�W�Y�L�O�L�U�Z�P�]�L��
�P�U�[�L�Y�U�H�[�P�V�U�H�S���K�H�[�H�Z�L�[���¶���[�O�Y�V�\�N�O���V�\�Y��
�+�H�[�H�7�V�P�U�[�Z���[�V�V�S���¶���[�V���L�_�W�S�V�Y�L���[�O�L�P�Y��
�J�V�T�W�L�[�P�[�P�]�L���L�U�]�P�Y�V�U�T�L�U�[�����L�]�H�S�\�H�[�L��
�Z�[�Y�H�[�L�N�P�L�Z���M�V�Y���J�V�V�W�L�Y�H�[�P�V�U���H�U�K��
�N�Y�V�^�[�O�����H�U�K���P�K�L�U�[�P�M�`���Z�[�Y�L�U�N�[�O�Z���H�U�K��
�^�L�H�R�U�L�Z�Z�L�Z���V�M���[�O�L�P�Y���V�\�L�Y�P�U�N�Z�����;�O�P�Z��
�H�U�H�S�`�Z�P�Z���J�H�U���I�L���M�\�Y�[�O�L�Y���Z�\�W�W�V�Y�[�L�K��
�H�U�K���K�L�]�L�S�V�W�L�K���I�`���V�\�Y���K�L�K�P�J�H�[�L�K��
�K�H�[�H���Z�J�P�L�U�[�P�Z�[�Z���H�U�K���J�V�U�Z�\�S�[�H�U�[�Z��

The rankings, and their data, are 
�P�K�L�H�S���Z�[�H�Y�[�P�U�N���W�V�P�U�[�Z���M�V�Y���P�U�Z�[�P�[�\�[�P�V�U�Z����
�N�V�]�L�Y�U�T�L�U�[�Z���H�U�K���[�O�L���^�P�K�L�Y���^�V�Y�S�K��
�[�V���J�V�T�L���[�V���H�U���\�U�K�L�Y�Z�[�H�U�K�P�U�N���V�M��
�[�O�L���V�W�W�V�Y�[�\�U�P�[�P�L�Z���P�U���[�O�L���N�S�V�I�H�S��
�O�P�N�O�L�Y���L�K�\�J�H�[�P�V�U���Z�L�J�[�V�Y�����>�O�V���H�Y�L��
the strongest universities?  
�>�O�P�J�O���\�U�P�]�L�Y�Z�P�[�P�L�Z���H�Y�L��
�K�L�T�V�U�Z�[�Y�H�[�P�U�N���[�O�L�P�Y���S�L�H�K�L�Y�Z�O�P�W��
�P�U���Z�\�Z�[�H�P�U�H�I�P�S�P�[� �̀����Y�L�Z�L�H�Y�J�O�����H�U�K��
�[�L�H�J�O�P�U�N�&���>�O�L�Y�L���J�H�U���V�Y�N�H�U�P�Z�H�[�P�V�U�Z��
�N�Y�V� �̂����H�U�K���^�O�V���J�H�U���[�O�L�`���^�V�Y�R���^�P�[�O�&

�(�I�V�]�L���H�S�S���^�L���S�V�V�R���M�V�Y�^�H�Y�K���[�V��
�^�V�Y�R�P�U�N���[�V�N�L�[�O�L�Y���^�P�[�O���V�\�Y���W�H�Y�[�U�L�Y�Z��
�H�J�Y�V�Z�Z���O�P�N�O�L�Y���L�K�\�J�H�[�P�V�U���H�Z���^�L��
�K�L�]�L�S�V�W���H�U�K���L�_�W�H�U�K���V�\�Y���^�V�Y�R��
and data sets, to ensure that 
�\�U�P�]�L�Y�Z�P�[�P�L�Z���J�H�U���J�V�U�[�P�U�\�L���[�V���W�S�H�`��
�[�O�L�P�Y���]�P�[�H�S���Y�V�S�L�Z���P�U���Z�V�J�P�L�[� �̀�
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FEATURES OF THE WUR 
DASHBOARD:

  Powerful datasets from 
2,000+ institutions around 
the world

  Benchmark against up to 25 
universities at any one time

  Global, regional and country-
level distributions

  Institutional-level data 
across 31-subject areas

  Cross-metric comparison
  Quarterly bibliometric 

analysis  
  Peer group analysis 
  Year on Year analysis
  Data download capabilities  
  Access to your WUR ranking 

result one week before the 
�V�I�J�P�H�S���Y�L�S�L�H�Z�L

�0�K�L�U�[�P�M�`���H�U�K���H�U�H�S�`�Z�L���Z�[�Y�L�U�N�[�O�Z�����^�L�H�R�U�L�Z�Z�L�Z���H�U�K���J�Y�P�[�P�J�H�S�S� �̀���
�H�Y�L�H�Z���V�M���V�W�W�V�Y�[�\�U�P�[� �̀����[�V���Z�\�W�W�V�Y�[���[�O�L���Z�[�Y�H�[�L�N�P�J���K�L�]�L�S�V�W�T�L�U�[��
�V�M���`�V�\�Y���P�U�Z�[�P�[�\�[�P�V�U��

31
SUBJECT AREAS AVAILABLE

DOWNLOADTO RESULTS

RAW 
DATA DATA EARLY 

ACCESS 

ACROSS
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�5�V�Y�[�O�^�L�Z�[�L�Y�U���<�U�P�]�L�Y�Z�P�[�`���P�Z���V�U�L���V�M���[�O�L���S�L�H�K�P�U�N���W�Y�P�]�H�[�L��
�Y�L�Z�L�H�Y�J�O���\�U�P�]�L�Y�Z�P�[�P�L�Z���P�U���[�O�L���<�:�����0�[���J�H�U���[�Y�H�J�L���P�[�Z���V�Y�P�N�P�U�Z��
�I�H�J�R���[�V���������������0�[���O�H�Z���J�H�T�W�\�Z�L�Z���P�U���*�O�P�J�H�N�V���H�U�K��
�+�V�O�H�����8�H�[�H�Y���H�U�K���I�V�H�Z�[�Z���[�O�L��� �[�O���S�H�Y�N�L�Z�[���L�U�K�V�^�T�L�U�[��
�P�U���[�O�L���<�:��

WORLD UNIVERSITY 
RANKING DASHBOARD 
CASE STUDY

�/�V�^���P�Z���+�H�[�H�7�V�P�U�[�Z���P�U�M�V�Y�T�P�U�N���`�V�\�Y��
�W�S�H�U�U�P�U�N���H�U�K���Z�[�Y�H�[�L�N�`�&��
“DataPoints informs our 
strategies as it gives us a 
better global perspective of 
how the university is perceived 
than we had previously. 
For both the recruitment of 
�Y�L�Z�L�H�Y�J�O���Z�[�H�H�����H�U�K���M�V�Y���N�L�[�[�P�U�N��
a better understanding of the 
international graduate student 
world, it is useful for us to learn 
how people outside the US 
actually perceive who we are 
and what we are strong in.”

�(�Y�L���[�O�L�Y�L���H�U�`���\�U�L�_�W�L�J�[�L�K��
�I�L�U�L�Ä�[�Z���V�M���[�O�L���>�<�9���K�H�[�H�&��
“We have noticed increased 
conversation among 

colleagues, and a deeper 
understanding about how 
important the global picture 
is. I think the more accessible 
this type of information is, 
and the more we share it 
internally, the more it prompts 
questions – and that is a sign 
of a healthy organisation.”

�/�V�^���O�H�]�L���`�V�\���\�[�P�S�P�Z�L�K���[�O�L���>�<�9��
�+�H�Z�O�I�V�H�Y�K���K�H�[�H�&��
“It gives me the actual values 
for Northwestern versus our 
peers, so it helps you see really 
�Z�W�L�J�P�Ä�J���P�U�M�V�Y�T�H�[�P�V�U���¶���S�P�R�L���^�O�H�[��
their doctorates-awarded-to-
�H�J�H�K�L�T�P�J�Z�[�H�H���Y�H�[�P�V���P�Z�����H�U�K���O�V�^��
it compares with ours. More 
importantly, it allows you to see 

how tightly bunched we may be 
with certain peers on certain 
measures – that is critical 
with any kind of assessment: 
what is the clustering that is 
occurring, and how far away 
is the next institution behind 
you, and the next one ahead? 
DataPoints provides that. The 
number-one advantage is time. 
The information is there, it is 
available. You can pull it up in 
a meeting and show in a chart 
where Northwestern stands 
across its peer group.”




